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Oct. 5, 2007 
 
 
TO:  Lisa Christianson, Air Quality Specialist 
  Bureau of Land Management – Project Inspector 
 
FROM: Dr. Margaret N. Rees 
  Executive Director, Public Lands Institute 
 
RE:  Oct. 5, 2007 Quarterly Report: 
  Cooperative Agreement #FAA010017    
 
 
Enclosed please find the latest quarterly report for the project titled: 
 
• “Take Pride in America in Southern Nevada.” 
 
The enclosed report reflects activities for the period July 6 – Oct. 5, 2007.  Project manager 
Doug Joslin will ensure the report is posted to Grove Site. 
 
If you have any questions after reviewing this report, please do not hesitate to call me at 
(702) 895-3890. 
 
 
MNR:sa 
 
Enclosures (1) 
cc:  Tami Lucero, SNAP Partnership Specialist 
Electronic cc: Nora Devoe, BLM CESU Research Coordinator 
  Doug Joslin, Project Manager 
  
 
 
 
 
 
 
 
QUARTERLY PROGRESS REPORT 
University of Nevada, Las Vegas 
Period Covering  July 6 – Oct. 5, 2007 
 
Cooperative Agreement Number FAA010017 
 
Take Pride in America in Southern Nevada 
 
Executive Summary 
 
• Don’t Trash Nevada website traffic remains strong despite no separate marketing. 
• Project Manager Douglas Joslin has been assisting the IVP team due to the resignation of 
Donna Grady. 
• A new ad created in cooperation with Republic Services of Southern Nevada appeared in 
five different View newspapers in July. 
• The messaging campaign year two plan is in development and will be ready in 
November. 
• Forty-three people took the anti-litter pledge this quarter, bringing the total number of 
pledges to 431. 
• Planning for the Don’t Trash Nevada exhibit at the Las Vegas Natural History Museum 
continued this quarter. 
• Don’t Trash Nevada participated in two public outreach events. 
• Don’t Trash Nevada completed four clean-up/restoration projects this quarter. The Anti-
litter team conducted 16 events in 2007, which exceeds its goal of 12. The team expects 
to exceed goals again in 2008. 
 
Summary of Attachments 
 
• Meeting Agendas and Minutes 
• Don’t Trash Nevada/Republic Services Advertisement 
• USFS Spring Mountains Archery Range Clean-Up 
 
Collaboration with Interagency Teams 
 
The Interagency Anti-Litter Team met twice this quarter, on July 11, 2007 and September 12, 
2007 (see attached Agendas and Minutes). The meeting in August was cancelled. The Team 
continues to meet on a monthly basis and is providing direction on all four subtasks as detailed 
below. 
 
Project Manager Joslin has been working in cooperation with the Interagency Volunteer Team 
since the resignation of Donna Grady. Mr. Joslin agreed to help manage all IVP team events 
including clean-ups, restoration projects, training, and the volunteer recognition event. Mr. Joslin 
has worked with both the IVP and Take Pride teams on four clean up and restoration projects this 
quarter, and is working on the planning and executing another eight events planned for October 
and November.  
 
Task 1:  Strategic Planning and Project Management 
 
Strategic Plan 
 
The Team continues to draft the strategic plan. 
 
Recycling Efforts 
 
Southern Nevada lacks robust public participation even when provided with a market for 
recyclables. In addition, the federal government and each agency have specific rules regarding 
procurement and contracting. As such, an attempt to create an interagency plan for recycling is 
extremely difficult. The Anti-Litter Team is seeking clarification from the Southern Nevada 
Agency Partnership Board concerning the recycling deliverables of the CESU task agreement and 
original Conservation Initiative nomination. 
 
Task 2:  Messaging Campaign 
 
This quarter the Anti-Litter Team oversaw the continued implementation of the approved 
messaging campaign and media buy. New ads developed with the financial support of Republic 
Services of Southern Nevada appeared numerous times this quarter. Republic Services provided 
$10,000 in funding to support the Don’t Trash Nevada messaging campaign, which produced 
several ads that inform residents of legal alternatives to desert dumping and littering. 
 
As previously reported, the ad that ran in June was developed to encourage recycling as an 
alternative to littering, and appeared in the regional View newspapers that are provided free of 
charge to households in Southern Nevada. A second ad informing residents that fines are a 
possible consequence of illegal dumping and educating residents about legal disposal options for 
bulky waste ran throughout July. The View newspapers are circulated in Summerlin, Southeast, 
Anthem, Centennial, and Clark County (See attached ad copy). 
 
The Don’t Trash Nevada media campaign has had a media presence every month since the 
campaign rollout. To maintain campaign momentum, the Take Pride interagency team discussed 
the next phase of the messaging campaign during the September 12, 2007 team meeting. The 
team reviewed the messaging campaign plan and agreed to work with Aztec Communications to 
develop year two of the campaign. In response to the team’s advice, Doug Joslin met with Aztec 
Communications on September 18, 2007. Aztec Communications is currently developing a plan 
in accordance with the media campaign plan approved by the SNAP Board in 2006. Aztec 
Communications will recommend any new creative concepts and a media buy to implement year 
two objectives. Once the plan is developed, the Take Pride team and the Executive Director of 
SNAP will review it and provide comments. 
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Program Website 
 
The Don’t Trash Nevada official Web site (www.donttrashnevada.org) launched on October 12, 
2006, to coincide with the roll-out-event. The site includes information related to illegal dumping 
and litter prevention, clean-up events, recycling, household hazardous waste management, and 
the anti-litter pledge. Data for the period of July-September, 2007 indicate 55,918 successful 
server requests, and 5,931 successful page requests (See Figure 1 below). The site will continue 
to be an important component of the messaging campaign. The Take Pride Team is focused on 
maintaining high traffic levels for the site. The previous four quarters have shown very strong use 
of the site by the public. 
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Figure 1 shows Don’t Trash Nevada Web Traffic for the past four quarters. 
 
 
A special feature of the Web site is the anti-litter pledge (www.donttrashnevada.org/pledge.htm). 
This pledge gives site visitors the opportunity to take a pro-active stance in supporting clean 
public lands. Between July and September 2007, 43 people took the pledge. Since the pledge’s 
inception in October 2006, 431 people have taken the pledge. This is a remarkable statistic given 
that no separate marketing has been done to drive people to the pledge program. The names of all 
persons taking the pledge are entered into a spreadsheet for tracking purposes. The pledge is 
available on the Don’t Trash Nevada Web page and is made available at all public outreach 
events.  
 
To encourage campaign visibility and outreach, people who take the pledge receive a thank you 
card, a Don’t Trash Nevada lapel pin, and a trash bag bearing the Don’t Trash Nevada logo and 
Web site address via the mail. 
 
The next phase of the marketing campaign will include new strategies for increasing Don’t Trash 
Nevada recognition within the community. Several new ideas for highlighting the pledge as a 
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way of increasing awareness are being explored. The interagency team, with the Public Lands 
Institute and Aztec Communications, is currently developing a new media campaign strategy to 
include proposals to increase recognition of Don’t Trash Nevada through promotion of the 
pledge. 
 
Outreach 
 
The Take Pride team continues to develop an interactive museum exhibit with the Las Vegas 
Natural History Museum (LVNHM). The exhibit will be an interactive display that teaches 
children about the behaviors that lead to litter and the behaviors that can prevent litter. This 
display will reach thousands of children in the Las Vegas Valley every year. The LVNHM was 
the most frequently visited by organized school groups. From July 1, 2005-June 30, 2006 there 
were 267 different field trips made to the LVNHM by Clark County School District classes. This 
is more than twice the number as the next visited museum in Clark County. 
 
The exhibit is made even more exciting by the collaborative effort that has formed to see it to 
fruition. It is not only interagency in scope but also includes the efforts of three separate 
interagency programs. Allison Brody, Environmental Education and Daphne Sewing, Forever 
Earth/WOW (Wonderful Outdoor World) helped the Take Pride team in this effort. The 
combination of the anti-litter team, environmental educators, and professional staff from the 
LVNHM is a model of interagency and community cooperation. The “museum team” has met 
several times this quarter and is nearing completion of a proposal. 
 
This quarter Don’t Trash Nevada participated in two public outreach events. The first event, held 
on August 13, 2007, was an orientation for new staff and faculty at UNLV. Don’t Trash Nevada 
asked staff and faculty to take the pledge and encouraged them to consider including the program 
in their classrooms and projects. 
 
On August 29, 2007, Don’t Trash Nevada participated in the UNLV Involvement Fair. More than 
200 student organizations, local vendors, and community service organizations presented 
themselves to the UNLV student body. Don’t Trash Nevada provided information about 
volunteer opportunities and asked students to take the anti-litter pledge. 
 
Task 3: Litter and Desert Dumping Clean-ups 
 
The Take Pride in America in Southern Nevada team completed four volunteer events this 
quarter. Three of the four events were held in cooperation with the IVP team. The Take Pride 
team has been helping with IVP events since the resignation of Donna Grady. The cooperative 
effort of the two teams resulted in the seamless and successful implementation of all events 
scheduled for the quarter. 
 
A total of 374 volunteers donated 1496 hours to our public lands during the four events. 
Three events removed 90 cubic yards of waste, while one of the events collected seeds and 
rhizomes for later use in restoration projects. According to the Points of Light Foundation, which 
provides data for calculating the economic impact of volunteers, Anti-Litter Team events this 
quarter have had an economic impact of $27,002.80 (See Figures 2-7 on the next pages). 
 
The Take Pride Team has been actively planning six additional events for the upcoming quarter. 
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Number of volunteer clean-ups by quarter
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Figure 2 shows the number of events per quarter for the last seven quarters. 
 
Number of volunteers by quarter
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Figure 3 shows the number of volunteers participating in events each quarter for the last seven 
quarters. 
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Number of volunteer hours by quarter
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Figure 4 shows volunteer hours contributed each quarter. 
 
Economic impact of volunteers by quarter
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Figure 5 shows the value of volunteer hours over time. 
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Cubic yards of waste removed by quarter
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Figure 6 tallies the number of cubic yards of waste removed from public lands by volunteers. 
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If each cubic yard of waste removed by the anti-litter team were stacked 
on top of each other the stack would reach 3,378 feet high
3378
1149
0
200
400
600
800
1000
1200
1400
1600
1800
2000
2200
2400
2600
2800
3000
3200
3400
Waste removed by anti-litter team Stratosphere Tower
as of September 30, 2007
H
ei
gh
t i
n 
fe
et
 
Figure 7 compares the volume of trash removed from public lands to a popular monument. 
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Table 1 below provides totals for the number of events, volunteers, hours, economic 
impact, and waste removed through the efforts of the Anti-Litter Team since inception. 
 
Number of events 25 
Number of volunteers 1564 
Number of volunteer hours 6911.5 
Economic impact of volunteers $124,752.58 
Cubic yards of waste removed by volunteers 472 
 
Table 1 summarizes totals for Don’t Trash Nevada clean-up efforts since its inception. 
 
 
Volunteer Clean-Up Events 
 
Four clean-up events were held this quarter, and resulted in the removal of 90 cubic yards of 
waste from Southern Nevada public lands by 374 volunteers. 
 
 August 18, 2007 – Spring Mountains NRA, Archery Range – USFS 
This clean-up event was organized by the Take Pride team; 34 volunteers worked for four 
hours removing 30 cubic yards of waste from the dispersed camping area. 
 
 September 8, 2007 – Lee Meadows – USFS 
Twenty-five volunteers collected seeds and rhizomes for future restoration projects. 
Seeds and rhizomes will be grown and used in future restoration projects on federal 
lands. Native plants and grasses collected included: Squirrels Tail, Cinquefoil, 
Snowberry, Currents, and Nodding Brome. This event was a collaborative effort 
involving the IVP and Take Pride teams. 
 
 September 22, 2007 – Sloan Canyon NCA – BLM 
An area adjacent to the Sloan Canyon NCA located at the terminus of Horizon Ridge 
Parkway in Henderson was targeted for clean-up during a National Public Lands Day 
event when 67 volunteers worked 4 hours and removed 50 cubic yards of waste. This 
event was a collaborative effort for the IVP and Take Pride teams. 
 
 September 29, 2007  – Government Wash – Lake Mead NRA - NPS 
This National Public Lands Day event held at Government Wash attracted 248 volunteers 
who removed 30 cubic yards of waste. Among the many volunteers who attended this 
event were five groups that stated they had a great time. This event was a joint effort that 
involved the IVP and Take Pride teams. 
 
Additional Dumpsters and Roll-off 
 
One of the Anti-Litter Team’s goals is to provide additional dumpsters, trash receptacles, and 
collection on Southern Nevada public lands as needed. Team members thought this could best be 
achieved by soliciting input directly from staff. Based on team guidance, Mr. Joslin developed a 
Web-based roll-off and dumpster-request page that can be accessed by agency staff. The Web 
page allows staff from all four agencies to request dumpsters and/or roll-offs as needed. 
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There were no requests for dumpsters or roll-offs this past quarter from agency staff. 
 
Alternative Work Force Clean-Up Events 
 
The Anti-Litter Team continues to work with the Nevada Division of Forestry (NDF). The NDF 
partnership allows the Anti-Litter Team to use prison workers as a clean-up labor force. This 
partnership has resulted in 654 cubic yards of waste removal from Southern Nevada public lands. 
 
On August 30, 2007, Mr. Joslin met with Clark County staff to plan a substantial clean-up of 
BLM property located near Indian Springs. Chris Munhall, the Rural Towns Liaison for the Clark 
County Commission, contacted Mr. Joslin about BLM property bordering Indian Springs that has 
been an illegal dumping location for several years. Mr. Joslin met with Mr. Munhall to visit the 
site and make plans for a clean-up. After surveying the site, Mr. Joslin decided the best approach 
was the use of the alternative workforce. As of September 30, 2007, planning was nearly 
complete for an NDF crew clean-up to be completed during the next quarter. 
 
Task 4: Judicial System Analysis 
 
On October 26, 2006 a draft Judicial System Analysis report was presented to the Interagency 
Law Enforcement Team for review. The Judicial Analysis was determined to be complete by the 
SNAP Executive Director on February 23, 2007. The Executive Director requested that the Law 
Enforcement Team provide written comments to include within the Judicial Analysis. Once these 
comments are incorporated into the report, it will be submitted in compliance with the task 
agreement. 
 
 
 
Submitted by: 
 
__    October 5, 2007  
Margaret N. Rees, Principal Investigator  Date 
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Don’t Trash Nevada and Republic 
Services July Ad 
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USFS Archery Range Clean-Up 
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